ONLINE BREASTFEEDING
Photo © Paul Carter / WDIIP.co.uk CO N FEREN CE S

Our digital world: the ethics of breastfeeding support "Repairing the leaks in the boat: privacy risk To pay or not to pay? The ethics
through social media for Millennials assessment for digital and online communications behind paying mothers for donor milk
by Stephanie Hutchinson, MBA, BS, IBCLC by Annie Frisbie, MA, IBCLC by Penny Reimers, PhD, RN, IBCLC

40 Years of the WHO International Code: Old Tricks, new Opportunities: how companies
what is it, why does it exist, and how does it violate the International Code of Marketing of
protect the rights of children and women? Breast-milk Substitutes and undermine maternal

by Karleen Gribble, PhD, BRurSc, CertlV Breastfeeding e G W) CRIRE b2 GO0 BEReaie

Education (Counselling) and {Community) by Constance Ching, MSW

www.iLactation.com



